14

AsutAsavINIAaLaziA3aiadItAs1zif

AseaaNiinn1snaInAaYs

7

Trade Area Analysis

O [ ]
2" Market .

Distance
Commuting
Time

Primaty
Market

A1gssuLiiay 4,800 un
(lusunByan1uiin)

&

e

Marketing Analysis

NFNFAT : NMFILATITUMIINITARA

in Action

Course Outline

e

e

e

h {

AWIIUITULU ﬂ'\‘iG\&WG\LLazﬂ'\‘iLﬂﬁﬂuLLﬂ AINIINITERR

ms"ﬁmswﬁamwmmm‘tuamﬂm

(Future Scenario Analysis)
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e Value Innovation
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e Customer Journey e New Pricing/Profit Model
e Trade Area Analysis e Workshop Role of Products

e Customer Touch Points e Strategies Role of Product

Analysis (Product Mix Strategies)
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e Social Engagement Analysis
¢ ROI Analysis
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