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Marketing & Sales Strategy
to Increase Customer
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- Marketers’ Frequently Asked Questions
- What is Marketing?
- B2B vs B2C Perspective

LUSMYMSIWUAIUAISAlUMSUGLIU
(Competitive Advantage Enhancement)

- What are the main trends in marketing?
- Market Situation Analysis

nagnsSuMSsLUAIUWOWDTDIRNAUNA
(Customer Satisfaction Strategy)

« Customer : Target Group & Key Account

nagnstumstvuaIawsatumsmmls
(Maximizing Customer Profitability)

- Business Process

- Increasing Profitability
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- MswaINsaINIsug (Sales Forecast)
- msviguuuasvacum (Value Selling)
- MsdaMsAUFUWUSHTUANA
(Customer Relationship Management)
- NMSYANISAIUNISLOU
(Credit Management and Collection)
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(The Value-Delivery Process)
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(Long-term CustomerRelationshipManagement)
- Word of Mouth

- Customer Lifetime Value

- Beyond Expectation
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Objectives
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